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About me:
Larisa lvanova

YouTube SEO consultant with over 8 years of
experience

Founded my own Video SEO consultancy -
Avenara.com

Bachelor’s Degree in Psychology

Worked with national TV networks and international
brands on YouTube strategy

| am one exam away from my first Dan in laido
(samurai's katana yielding)

Email > hi@avenara.com @ ﬁl:m
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Al content vs. YouTube

Destroying the myth

First, we have to take down the
assumption that Al is bad by definition for
the platform. It came from an YouTube
policy change announcement that they
are going to delete Al content. Or so the
people understand on first glance.

The reality is a little different...

Avenara Larisa

avenara.com lvanova
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Al content vs. YouTube

Destroying the myth

96% YouTube's policy on Al content requires creators
to disclose realistic or meaningfully altered and

synthetically generated content to inform
viewers. While Al-generated content is hot
banned, YouTube is cracking down on
low-effort, repetitive content by targeting
"Al slop" through new monetization policies

of creators currently using Gen Jnh ney
that focus on originality and value.

Al are using it for creative
support

Source: https://www.youtube.com/intl/en_us/howyoutubeworks/ai/
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Al content vs. YouTube

Destroying the myth Al slop

Meaning: you have the green light to
create Al content as many times as you
want, but be interesting and play by the

rules (sometimes). TraShy
content

Valuable
videos

Avenara Larisa
avenara.com Ivanova
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Al content vs. YouTube

Avenara
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Destroying the myth

Why they target the Al slob that
aggressively, because it's a lot.

Daily, Youtube welcomes tons and tons of
video content.

The competition is fierce as it is.
That's why YouTube as a platform HAD to

protect their platform and creators from
overflowing with useless content.

More than 500 hours
of video are uploaded
to YouTube every minute

Larisa
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More than
500 hours of video

uploaded
EVERY MINUTE
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The experiment

What would happen if...

| create an Al Lara?

How would the two almost identical
videos perform with equal settings, and
how they were treated by the algorithm?
Does YouTube in some way or form
penalise you for using Al?

Avenara

avenara.com

oy


http://avenara.com

The experiment

What was the environment?

Same channel name

o

Avenara

avenara.com

Vidara

@Vidara-jxw - 2 subscribers - 3 videos

Vedara is a creative experiment from Avenara, built to test, explore, and play with what

Manage videos View channel stats

...more

Customise channel

Vidara

@Vidara-q3n - 3 subscribers - 3 videos

Vedara is a creative experiment from Avenara, built to test, explore, and play with what

Manage videos View channel stats

...more

Customise channel

Larisa
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The experiment

Vidara

What was the environment?

Description

Vedara is a creative experiment from Avenara, built to test, explore, and play with
what really works in the world of video. Here, you'll find experiments in format,
style, optimization, and storytelling - from data-driven insights to bold creative
tests.
Same channel description The idea? To push boundaries, learn in real time, and share what happens when
Vidara X s experimentation. Whether it's testing new algorithms, trying out
‘rends, or uncovering hidden growth hacks, Vedara is the lab where
‘pertise comes to life.
Description >us about how videos grow, evolve, and sometimes break the rules,
ht at home.

Same channel name

Vedara is a creative experiment from Avenara, built to test, explore, and play with
what really works in the world of video. Here, you'll find experiments in format,
style, optimization, and storytelling - from data-driven insights to bold creative |
tests. 0

The idea? To push boundaries, learn in real time, and share what happens when

strategy meets experimentation. Whether it's testing new algorithms, trying out “routube.com/@Vidara-jxw
fresh video trends, or uncovering hidden growth hacks, Vedara is the lab where

Avenara's expertise comes to life. 118 Aug 2025

If you're curious about how videos grow, evolve, and sometimes break the rules

you'll feel right at home.

More info
@ www.youtube.com/@Vidara-q3n

@ Joined 18 Aug 2025
Avenara

avenara.com
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The experiment

What was the environment?

Same channel name . i)

END OF
Same channel description [T

Same video title

Avenara

avenara.com

YouTube Is Deleting Al Channels Now?

YouTube is demonetizing Al content
starting July 15th, 2025 — but is it really...

YouTube Is Deleting Al Channels Now?

YouTube is demonetizing Al content
starting July 15th, 2025 — but is it really...
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The experiment

What was the environment?

Avenara
avenara.com

Same channel name

Same channel description

Same video title

Same video description

YouTube is demonetizing Al content starting July 15th, 2025 — but is it really bad news? In this video, we break down what YouTube’s new rules mean for creators,
why low-value Al spam is being targeted, and how real content makers can actually benefit.

We'll cover:

+ Why faceless Al videos are at risk

+ What EEAT (Experience, Expertise, Authority, Trust) means for YouTube

+ How creators using Al tools safely can still monetize

+ Why this change could protect authentic creators
If you've ever worried about your channel being demonetized because of Al — this video is for you.

Subscribe to Vedara, an experiment from Avenara, where we test how video, Al, and strategy evolve on YouTube.
YouTul
why lov #Aldemonetization

We'll cover:

+ Why faceless Al videos are at risk

+ What EEAT (Experience, Expertise, Authority, Trust) means for YouTube

+ How creators using Al tools safely can still monetize

+ Why this change could protect authentic creators
If you've ever worried about your channel being demonetized because of Al — this video is for you.

Subscribe to Vedara, an experiment from Avenara, where we test how video, Al, and strategy evolve on YouTube.

#Aldemonetization

Larisa
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The experiment

Tags

o 9
W h qt Wq S t h e env I ron | l . ent ° Tags can be useful if content in your video is commonly misspelt. Otherwise, tags play a minimal role in helping viewers

to find your video. Learn more

Same Channel name @ YouTube demonetization X (@ ai content youtube X 0O x
@ youtube algorithm changes X (@) faceless ai youtube X @ youtube X
@ demonetization X @ ai X @ content X @ ban X

@ update X @ algorithm X @ faceless X

@ policy GD X @ x @ X @ch

@ automation X (@ trustworthiness @ X ° spam X

Same channel description

Same video title

Tags
Tags can be useful if content in your video is commonly misspett. Otherwise, tags play a minimal role in helping viewers ) X (@) Al slop @& X

Same video description tofind yourviceo. Leam more

@ YouTube demonetization €D X @ ai content youtube X 0 x
Same video tags @ youtube algorithm changes X @ faceless ai youtube X

@ youtube X (@ demonetization €I X @ ai X

@ content X @ban @D X @ update X

@ algorithm @X) X @ faceless X @ policy X

@® creators X @ lowvalue X @ channels X

@ automation X (@ trustworthiness X @ spam X

@ changes X @ tips X @ Alslop @D X

Avenara Larisa
avenara.com Ivanova
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The experiment

What was the environment?

Avenara

avenara.com

Same channel name
Same channel description
Same video title

Same video description

Same video tags

Only organic traffic and
uploaded at the same time

Larisa
Ivanova
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"~ Theresults:

Assets

Impressions

Views

Likes

Dislikes

Comments

Video RP 1

2.8K

188

100% (8)

0%

Video RP 2

121

100% (2)

0%

Short

Video Al 1

~60% (3)

~40%(2)

Video Al 2

100%(1)

0%

Short
Avenara

avenara.com
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'~ Theresults:

Video 1 (ai) stats: Less views, less watch time
Overview

Watch time (hours) Subscribers

29 —

Avenara Larisa
avenara.com Ivanova
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'~ Theresults:

Video 1(rp) stats:
Overview

better views, better watch time

Watch time (hours)

355

Subscribers

+3

150

75

0

Avenara

avenara.com

78 days

Larisa
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'~ Theresults:

Video 1 (ai) stats: better impressions, less CTR, less UV
Recach

Impressions Impressions click-through rate Unique viewers (©

29K 3.7% 130

0

78 days

Avenara Larisa
avenara.com Ivanova
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'~ Theresults:

Video 1(rp) stats: less impressions, better CTR, better UV
Recach

Impressions Impressions click-through rate Unique viewers (©

2.8K 5.1% 166

Avenara Larisa
avenara.com Ivanova
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'~ Theresults:

Video 1 (ai) stats:
Recch

How viewers find this video Impressions and how they led to watch time
Views - Since published Data available 19 Aug - 4 Nov 2025 (78 days)

,‘\ Impressions
Traffic 2.9K

Sources

98.7% from YouTube recommending your content @

3.7% click-through rate
Browse features

Views from impressions

104

Suggested videos
Direct or unknown

Channel pages g 1:12 average view duration

her YouTube f
Other YouTube features Watch time from impressions (hours)

Others i 21

Avenara Larisa
avenara.com Ivanova



http://avenara.com

'~ Theresults:

Video 1(rp) stats:
Recach

How viewers find this video
Views - Since published

¥

Traffic
Sources

Browse features
Channel pages
Direct or unknown
Playlists

YouTube search

Others

Avenara

avenara.com

Impressions and how they led to watch time
Data available 19 Aug — 4 Nov 2025 (78 days)

Impressions

2.8K

97.6% from YouTube recommending your content @

5.0% click-through rate

Views from impressions

141

1:04 average view duration

Watch time from impressions (hours)

2.53

Larisa
Ivanova
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Tools | used:

Thumbnails: Titles and tags: Post Editing:

Scripting - my own Canva Pro VidlQ ENCPx

Recording: An Iphone Descriptions: my own & Editing Al video: Uploading to YouTube:
11 pro, a softbox, my “optimised” by OpenAl HeyGen Pro manual
living room

Avenara Larisa
avenara.com lvanova
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The conclusion of the experiment ‘

What you

can learn from this
experiment?
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The conclusion of the experiment ‘

YouTube has
Nno problem with Al
content...

People do.



http://avenara.com

WOMEN iN
MARKTNG




The viewer's psychology

The uncanny valley
effect:

Positive Uncanny valley

“The psychological repulsion to
things that are near - but not quite
- human.”

c
L
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The viewer's psychology

The uncanny valley
effect in video:

It was used mostly to create an
unsettling feeling of something
scary.

But morphed into general fast
recognition of Al generated videos.

Avenara Larisa
avenara.com lvanova
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The viewer's psychology

The uncanny valley
effect in video:

Not that most of the Al videos
wasn't scary in the first place... tbh,
too many fingers gives me the
heebie-jeebies too.

But knowing that, we now could try
and perfect as much as possible
the final product.

Avenara

Larisa
avenara.com
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The viewer's psychology

Avenara
avenara.com

The uncanny valley
effect:

Your brain has some really cool
features you don't even realise.

While you watch a video to relax,
your brain will calculate hundreds of
metrics at the background just to
make sure what you see is real.

Human brain
(Lateral view)

Central sulcus

Precentral Postcentral
gyrus gyrus

Frontal lobe

Lateral sulcus

Temporal lobe

Pons
Medulla

Parietal lobe

Occipital

lobe

Cerebellum

Spinal cord

Larisa
Ivanova
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The viewer's psychology

Avenara
avenara.com

The uncanny valley
effect:

On the right you see a real
experiment showing you how our
brain reacts to:

e A robot looking robot

e An Android (human looking
robot)

e Ahuman

https://research.universityofcalifornia.edu/stories/2012/02/uncanny.html

Brain responses as measured by fMRI to videos of a robot
(top), android (middle) and human (bottom).

Larisa
lvanova
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The viewer's psychology

Avenara

avenara.com

The uncanny valley effect:

UC San Diego neuroscientist Ayse Saygin was trying to find out what'’s going on in our
brains that account for this distinct switch from a familiar to an unnerving feeling. And she
found out that the human brain will activate different centres of itself when is trying to
understand something that looks real, but doesn't feel real.

Frontal lobe Motor cortex

thinking, planning, L Parietal lobe
organising and Perception, making
problem solving, 3 v sense of the world,

emotions and 1 N arithmetic, spellin
behavioural control, - —eel

Temporal lobe
Memory, understanding,
language

Larisa
lvanova
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The viewer's psychology

The uncanny valley effect:

At the moment, your brain will catch:
- Weird eyes movement
- Not quite right mouth movement
- Unnatural face mimics

Not that you have a glossary on what is real, but you brain do.
The short explanation:

It's an evolutionary trace that was designed to protect you from predators. Now it
protects your reality from culprits, such as deep fakes etc.

Avenara Larisa
avenara.com Ivanova
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The viewer's psychology

Avenara

avenara.com

The solution

The newest models have the opportunity
to be trained almost up to perfection.

If you cannot spot the difference easily,
everyone else also can't.

And there are a few softwares that can
help you with that.

Larisa
Ivanova
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ools you can use to
create redlistic content
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4 N
HevGen

Heyd Platform  Usecases Learning  Pricing  Enterprise  Company Video Generation:

Imagine... Canva for Al video
generation.

« Unlimited videos

+ Videos up to 30-mins

- 1080p video export ° Easy to maneuver

+ Fast video processing

Free your story e FEasy totrain

+ Extended video generation w/ Avatar IV

AI Video generator Everything in Free, plus: o Not too expensive

Fast, simple, and incredibly powerful. Start with a text, image, or audio clip. Then, our Al

video generator creates the entire video for you, complete with voiceovers, translations, « 1 Custom Video Avatar

and styles that match your brand.

_ + 1Custom Interactive Avatar

« 700+ Stock Video Avatars

+ Voice cloning
+ 175+ languages and dialects
+ Generate Looks

* $29/m0 « Look Packs

« Watermark removal

Avenara

Qvenara.com

- Brand Kit Larisa

Ivanoy
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4 . N
Descript

;—.descript Features v Underlord For work ~ Pricing @ 3@ media hours / month |magine being a Content

< 800 AI credits / month writer but with video...

AI Video e( O Export 4k, watermark-free ° Easy and fast video editing
& Full access to Underlord, our Al e  One of the most popular

[ ) . .
eve klnd video co-editor and 20+ more AL editor in the world
I ‘> tools e Renown businesses use it
Direct your Al co-editor to do your video editing for you, 1 ,,'_JE] Generate video with the latest AT

Descript, video editing is a

models

k3 Unlimited access to royalty-free

stock media library

@ Access to top ups for more media
hours and AI credits

* €35/month

Avenara Larisa

Qvenara.com Ivanoy
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Artlist

Artlist AlVideo  Allmage

€39.99 /month

€479.88 billed annually
Avenara

Qvenara.com

Create anyvideo yoti can -

Get cutting-edge Al image d-%eo. voiceovers, high-quality music,a .

The ch

sssssss

©
-
o

i

|

itors worldwide.
i
2
Start Free Now

K

Al videos Veo31  Sora2

Al images & Nano Banana

Al voiceovers

Music & stems

Footage & video templates
Sound effects

LUTs

Plugins

» Extensions for Premiere Pro

Select your monthly Al credit amount ®

(® 7,500 credits

Included in plan

* Up to 25 Al videos per month

« Up to 750 Al images per month

¢ Up to 15 hours of Al voiceover time per month

Imagine... Chat GPT and
Midjourney had an offspring...

Control over the model you

use
One of the most popular
tools now

Quite easy to navigate and

use

Larisa
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4 N
Hot tip on using Artlist

Go from this...

65 mn photochemical contrast; fine grain; subtle halai

Make a short video of a person waiting for a train. It's early in the
morning so the lighting should look nice. Use like a normal camera
lens, maybe something around 35mm or 50mm, doesn’t matter too
much. Add a bit of that cinematic blurry thing. The colors should be
kind of warm but also a bit cold in the dark parts, like a movie. LSty i Amosph

Light CPL rotation to manage

The person should be wearing normal clothes and holding a phone.

There are other people around but don’t make them too noticeable. ocation & Framing

uter platform, dawn.

Maybe have a bike somewhere too. The train comes in while we see
the person thinking or something.

The camera should move a little bit, maybe sliding or moving to make x e g bike.
it feel more professional. Try not to make it shaky. Add some fog so it e e e detE
looks cool. Sound should just be train sounds and maybe people ly: B sy distant announcement muffled (-20 LUFS), low ambient hum.

walking. Don’t add music.

ing down tracks. Morning

At the end, we should get a nice frame that looks good for a

thumbnail, where the person is kind of turning while the train is cut <o o Uder 2 ‘ si traveler turns slightly tovard canera, catching sunlight rin ad
behind them. Make it look realistic and cinematic.
N
9 @ \(‘)/ i 1d ambient detai
\\ cnara Larisa

Qvenaracom Ivanoy
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4 N
Hot tip on using Artlist

What's on your mind today?

Hey, Nova, this is a full guide on prompting for Sora 2. Analyse it, and from now on, when we do a
prompt for Sora 2, please follow this guide:
https://cookbook.openai.com/examples/sora/sora2_prompting_guide (+] C

+ : @

https://cookbook.openai.com/examples/sora/sora2 prompting quide

Avenara Larisa

Qvenara.com Ivanoy
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Hot tip on using Artlist

Example Version (Blank for Reuse)

css (9 Copy code

[SCENE DESCRIPTION]
A [character description] stands in/at [location]. They are wearing [clothing details]. T

[CAMERA]
Medium shot, eye-level. 50mm lens equivalent. Shallow depth of field. Camera slowly dolly

[LIGHTING]
Soft early-morning light with a warm highlight and cool shadows. Gentle fog in the backgr

[ACTION BEATSI

1. Character looks down at their phone.

2. They take a slow breath and glance toward the train approaching.
3. The wind shifts their jacket slightly.

4. The train enters the frame behind them.

[AUDIO]
No music. Ambient station sounds, quiet crowd noise, distant train speakers.

Larisa
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Hot tip on using Artlis

52}
Q &

Transform your ideas into stunning visuals

Al Image

Al Video (@ B rottovideo

Al Voiceover
Scene Description:
Music A confident woman in her early 30s stands in a warm, modern office studio. Soft natural daylight

Creative Assets
Sora2Model ~ [B) 16:9 v  4sec v  720p v includes audio

Fast video generation with synced audio. Great for Smooth, stable video with clear visuals for reliable

Favorites quick iterations. everyday use.

Downloads
Kling 21 Master Kiing 25 Turbo

Avenara

Artboards

Premium quality visuals with enhanced depth and
cinematic motion. Professional-grade results for
high-end productions.

Sora 2 (]

Ultra-realistic video with lifelike characters and
synced sound. Perfect for bringing stories to life

Next-level motion with prompt precision. Ideal for
fast cinematic storytelling.

Sora 2 Pro

Sharp, flawless motion and deep prompt control
for precise results. Perfect for when every detail
matters
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Final advice:

Avenara
avenara.com

Don't use pearls on your Al training videos (or glasses),
Try again, and again, and again, and you will get there,
Stretch the limits everytime you can,

Make your content the right answer among everyone else.

Larisa
Ivanova
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Thanks

Contact me at
avenara.com

Services:
YouTube strategy/auditing, technical &

content planning, consulting and
optimisation

CREDITS: This presentation template was
created by Slidesgo, and includes icons by
Flaticon and infographics & images by Freepik
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