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Maximising Marketing 
Insights with Looker 
Studio

A hands-on approach to reporting on SEO, PPC, and 
social media data—without requiring a big budget.
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Introduction – Maximising Marketing Insights with Looker 
Studio

What is Looker Studio?

“Looker Studio is Google’s free tool for creating 
interactive, visually engaging data reports.”



Why Looker Studio?
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Introduction – Maximising Marketing Insights with Looker 
Studio

Why Looker Studio?

“It turns complex, raw marketing data into clear, 
actionable insights, enabling better decisions.”



Introduction – Maximising Marketing Insights with Looker 
Studio

Ideal for Any Budget
“Looker Studio provides professional-grade 
reporting without high costs, ideal for businesses 
of any size.”



What Can You Build With 
Looker Studio?
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What You Can Build with Looker Studio

● Dashboards for Internal Teams
● Presentation-Style Reports for External 

Stakeholders



What You Can Build with Looker Studio

Dashboard 
Example



What You Can Build with Looker Studio

Presentatio
n Example
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What You Can Build with Looker Studio



Using Connectors in Looker Studio
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Using Connectors in Looker Studio

Free Connectors vs Paid Connectors



Using Connectors in Looker Studio

DIY Option: APIs
Build custom connections through APIs to pull in 
data directly from platforms like Twitter or 
LinkedIn.



What You Can Build with Looker Studio

Speed Up Data With ‘Extract Data’
The “Extract Data” source preloads data for 
faster reporting.



What You Can Build with Looker Studio



Reporting on SEO Data
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Reporting on SEO Data

Key SEO Metrics to Track
Organic Traffic, Top Keywords, Impressions, 
CTR, Conversions



Reporting on SEO Data



Reporting on SEO Data

Tools & Connectors
Use Google Search Console for keyword data 
and site performance. Google Analytics 4 (GA4) 
for deeper insights into user behaviour.



Reporting on SEO Data

Unlock More Keywords
Looker Studio pulls in over 1,000 queries from 
Google Search Console, far exceeding the 
default limit in GSC.



Reporting on SEO Data

Track Keyword Performance Over Time
Use Looker Studio to create heatmaps for 
tracking keyword trends and seasonality.



Reporting on SEO Data



Reporting on SEO Data

Index Performance Reporting
Use SQL & Regex to bucket URLs based on their 
organic performance



Reporting on SEO Data



Reporting on SEO Data

Branded vs Non-branded
Use SQL and Regex to break down branded vs 
non-branded performance



Reporting on SEO Data



Reporting on SEO Data

Blend GSC & GA4 Data 
For further insights and information



Reporting on SEO Data

Use Functions Like NARY_MAX 
To get the most out of your data



Reporting on PPC Data
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Reporting on PPC Data – MoM and YoY Trends

MoM & YoY 
Comparisons



Reporting on PPC Data – Clear Monthly Performance 
Tables

Using Tables for Monthly Performance
“Tables offer a clear, detailed breakdown of 
monthly PPC metrics, making it easy for clients to 
interpret performance.”



Reporting on PPC Data – Clear Monthly Performance 
Tables



Reporting on PPC Data

Products in More Than 1 Campaign
Filter by product and campaign to see products in 
more than 1 campaign and which campaign they 
perform best in



Reporting on PPC Data



Reporting on PPC Data

Using Reference Lines
Add reference lines to compare performance to 
industry averages or target goals.



Reporting on PPC Data – Visualisation of Trends with Bar 
Charts and Reference Lines



Reporting on PPC Data

Track Campaign Performance Over Time
Use heatmaps to track performance over time



Reporting on PPC Data



Reporting on Social Media Data
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Connector Options for Social Media Data

Available Connectors for Social Media
Facebook, Instagram, LinkedIn, Twitter, TikTok.



Connector Options for Social Media Data

DIY with API (for the tech-savvy)
“Custom API integrations can be set up, but 
require technical know-how.”



Reporting on Social Media Data – Key Metrics & Examples

Metrics to Track for Paid and Organic Social 
Reporting
Impressions, reach, CTR, engagement, ROAS, 
cost, conversions etc



Reporting on Social Media Data – Key Metrics & Examples

Use SQL and Regex to bucket posts



Reporting on Social Media Data – Key Metrics & Examples



Reporting on Social Media Data – Key Metrics & Examples

Monthly Overview: Track trends like clicks, 
impressions, and ROAS over time to assess 
performance evolution.



Reporting on Social Media Data – Key Metrics & Examples



Reporting on Social Media Data – Key Metrics & Examples



Reporting on Social Media Data – Key Metrics & Examples

Campaign Name Filters
Filter based on your naming conventions. 



Wrapping Up
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Wrapping Up – Beyond Marketing Data

Expanding Looker Studio’s Use Cases
Business accounts, finance reporting, customer 
insights



Wrapping Up – Beyond Marketing Data

Next Steps
Experiment with different connectors and data 
sources.



Wrapping Up – Beyond Marketing Data

Next Steps
Set up your first dashboard and iterate as you go.



Wrapping Up – Beyond Marketing Data

Next Steps
Explore advanced features like data blending and 
custom fields when you’re ready.
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Thank you for joining! 
Feel free to reach out 
with any questions
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Scan for my LinkedIn!


